ADVENTURE TRAVEL
TRADE ASSOCIATION

HCTIETRL
HAR%ZC

RFIVDSIRU R RTIVNDFVI7

@ AMBASSADOR

EBIHUY — by
EXS =SH &5
2025%5H27H




1. [#6ME ISHHRIE

2. BSHEN

3. BRNRATOEREEAS
4. ATOEZEEZRTS

5. EXRABDOMAE- - BHSEFREPEE
6. SERODRE

7. BRELE




N SfiE
e BEA-LF IR a /ﬁ%

¥

RRE RREVE SR Kb Iz

FhiEith T 085-0467 itiEasligrhpI=HIfI=iER4-6-10

gl IBAN304E3A BRNUFEIS> RATIEAIZE (3R 8BHUY — MikNatt)
aY A TRi2843H

= E b RTIFERE, RRIEZEE. TEVMSOIRSE. riTAEEEE



>

s
FIy

=
=

4

EREDEmER A S

RKEH ABSoF BESN— <

EEKE @##=""—<« i~
N4 NHERER @il Hem
SH0E BRER e H

SUOE BRSN—2L KX RO

gD AN R AR
BHREACAERD DD NN
HEHEE @ ~—YC 2 7SoRa
EEE @#~"—+ EQE
HIK ERE=N— LXK S
FRME @ESN—+
RAXEERE &

RAEeESoH &%

E#Mterrace

THE FOREST E# TSURUGA RESORT

2
A
o
]
..A_....
.. 1™
e
2=
@




N BB DhDEE

O HEFROHLIZ. HRIXD
® FIVIA> - FIVI T IRt
O PERODCEEADN L. CEA

COEL

@ {1iAH - IR
@ ¥t
o TEEHE

=R AR

[F#] @BXRNSDEIEE - FHIMTIE

B

[#855] @iohlETH @R EIE etc
[AZE] o ZXHZfy @ HBIHEDEN
[iZH] o =Z{Frk-YiE @355 LI

[E%] o ENNI->1>ONE%
ot PEEEE
@ Y NEZE

HExY —

O L ANSIIRIZ DY T4 TN >
O L 1WII AT 1—D#ETE - IR

O BERRDBENDEEN - BB BH
O RUSHA-H—-EH—-EX

@ VR Fv—Y 7 —DE&TEELIELT
O VNFE - EIF

@ VUMK AV DEE - 1TEEIE
O IRt N REFNILI(—ILRI—-Y

EAEBFT



=I=ityly

BHUY - b EXD AISE

AAGHE7 - vSU-&7—-MIMavD) ER
PIEFSA EHE

ATTA JAPAN AMBASSADOR

BAEA7 RRYFrv—Y—-UX Li#ES GMD

1990t EM=IRREIN.
15m CHBA-ANSVU7ICEZE. 6.5FMiEE,

R—LZXDJL>YT AF EZE#20114E(CIRE .. BEINAYVY —
FORAF—AIANSIH—-EULTAHL, 15— V&IBY,

201 2£E([CERHEVY — MBIC AL
2019 LDHITBHESTRATFEFRICHT . 2EFERMZERFHITERRA,

(—tt) BERT7 MROFv—Y-UX LGB DIL5 EIFP, KE
ADVENTURE TRAVEL TRADE ASSOCIATION

(ATTA) tODE#EZRIRL. BF2020F R LDATTADIE
X7 VI\BH—([CiEfwEh S,

20215 9 AlCRHEEE N, PRRYFv—Y—-UZXADEEAN>
b. Adventure Travel World Summit VIRTUAL [CX1>
MCEUTIRIEZSN, 1A MDEE LR B LEDEEICR . 2
FRICHEFEDAdvVenture Travel World Summit
2023 in HOKKAIDOICDWTHIR 1 - EEZ LR,

2021£E11 8 &D. EBHVUY — MRICIRIE,

2022F4 A LDRERICEE.  BABEDEEZITLRDLSE.
ZIEFRNBEDEEY., 7 RRYFv—Y-UXAREDIOSTY
MP:EEB1T S0

20237 7 YIEEDATWS HOKKAIDOICTAA>MC



W ATV NS -

ATTA Ambassadors are a group of passionate ATTA members who
want to contribute to the betterment of the industry and are leaders
in their own communities.

Our Ambassadors organize virtual Think Tanks and
AdventureConnect events as a way to facilitate member and
industry networking within their region.

Their goals are to focus on ways to increase engagement and
involvement across private and public institutions as a path to
achieving ATTA’s mission and to listen to the adventure community.
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| ~&B VALUES STATEMENT

k

The ATTA Is an crganization whose purpose is to nurture and professionalize the responsibie and
sustainable devalopment of the adventure travel Industry.

In defining our sector, we belleve adventure tourlsm contains three main componants for the trav-
eler: 1) physical activity, ) 3 connection to naturs and the environment and 3) an Immershe cuttural
experience. As tourism Is one of the largest employers on the planet, It has a major impact on
peoples’ economic well-being and the planat’s health. Futharmore. adventure tourlsm is inextricably
dependant on human- and nature-capital; protection and promotion of these rescurces is keay.

The ATTA serves as a community that supports and engenders thase efforts. While we belleva that
no organization ts perfect in its actiens regarding respensibility and sustainability, we affirm that it
should be the Intent of ewary organization to move towards such goals. Thus, the ATTA declares its
affirmation and support of tha following key Issuas:

TOURISM ETHICS

The ATTA affirms and agreas with the UNWTO's Global Code of Ethics for Tourism

PROTECTION OF CHILDREN

The ATTA bellevas in the protection of children from harmful effects of tourism and is a signatory of
TheCode.org

RESPONSIBILITY

The ATTA believes In the unlversal standards put forth by the Global Sustainable Tourtsm Councll
(Based on the UNWTO's Global Code of Ethics for Tourlsmy, and that tourtsm businesses and desti-
naticns should adopt the criteria specifically in these four areas:

M Demonstrating affective sustainable managemant

W Maximizing social and sconcmic bensfits to the kecal community and minimizing negative impacts
M Maximizing banafits to cultural haritaga and minimizing negativa impacts

M Maximizing banafits to the anvironment and minimizing negative impacts

COMMUNITY PRINCIPLES

ATTA Mambers — when working under the ausplces as aforementioned — will treat aach other and
travelars with respect and professionaltsm and conduct business with safety, honesty and integrity.
A5 a community, we will seek to Improve our own organization's compdiance with the points noted
above. As 3 community, wa will wharever possible seek to assist other organizations and profassion-
als within the association to achleve success, both in the pursult of the values noted above and In
business.

NOTE

Since the ATTA operates as a business network and as a community, It is Important that ATTA curate
the metwork with commaon valuas. While the ATTA is not a compilance organization, members that
claarly fall to cbserve key values arter baing alerted and given a fair chance to remedy run the risk
of being remaowed from ATTA membership.

However, [t is our observation that most ATTA Members exemplify these values and in many casas
manage projects that address or heip tund key social and environmental (ssues.
ADDITIONAL RESOURCES
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H B8: Adventure Travel Trade Association Values Statement 2020, ATTA



ATTAb\‘ ;‘E U"‘% =Y 3 4 (ﬂ:b\

“Our mission is to empower the global travel
community to protect natural and cultural
capital while creating economic value that
benefits both trade members and destinations.”

Mr. Shannon Stowell
CEO of ATTA

H B8: Adventure Travel Trade Association,
https://adventuretravelconservationfund.org/adventure-travel-trade-as

sociation
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08:30 ~ 08:40
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09:00 ~ 11:00
11:00 ~ 12:00
12:00 ~ 13:30
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Asia:12 38.71%
Caribbean:1 4.55%
Europe:9 18.75%

North America:3 75%
Pacific:2 10%

South America:1 7.69%

Total Visited:28

12.96%
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